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1. Scope and definitions

2. Basic features of the EUSAIR tourism

• EUSAIR area, population, GDP; EUSAIR basic tourism indicators

3. EUSAIR users’, market and product characteristics

• EUSAIR tourism – arrivals, overnights, receipts in 2019, 2020, and 2021;

• EUSAIR visitor preferences according to motivation and choice of 
destinations and products (cultural attractions, cities, share per 5 most 
attractive products)
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